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“Compass is committed to generating 
innovative strategies and high quality 
results. We redefine what communications 
is by pushing the boundaries of what PR 
can really do. 



What is the situation?

American Family
Changing
Diverse Structure

Specific Audiences
Opportunity to 
position TPS as the 
ideal hotel for families



BIG IDEAS
Position TPS as the hotel that families can turn to. 

▸ Increase brand awareness among families by 5 percent within year. 
▸ Increase social media engagement by 10 percent within year. 
▸ Work with new and traditional press to double media coverage. 



1.
Making memories 
on family vacations. 



The Vacationing Family

▸ Two-parent families living in suburbs
with at least one child
▸ Both parents work full time and have 

steady jobs and a college degree

Jeff (38) and Sarah (37) have been married for 8 
years and have two kids, Jack and Ellie.

Key Message: TPS makes family travel easy 
because they can maintain their daily routine. 



Key Influencers

Denise Koch
CBS News Anchor 
in Baltimore

Mike Spohr
Editor of Buzzfeed’s
Parents section

Janessa
Blogger at “Thrifty 
Nifty Mommy” 



What’s the 
Big Idea? 

Around 
the Towne



Big Idea: Around the Towne

▸ Low-dollar: Social Media contest for 
awkward family photos 
▸ Mid-dollar: Pop-up stands
▸ High-dollar: Celebrity involvement
▸ Winner selected through voting
▸ Selected family wins a TPS road trip
▸ Digital content #AroundtheTowne

Rationale: Parents have shown a need for finding 
time to bond as a family. TPS can help families by 
giving them an opportunity to reconnect.





#AroundtheTowne



Who are the target journalists?

Mike Spohr
Buzzfeed

Perri Klass
NY Times

Amy Joyce
Washington 
Post

Peggy Drexler
Huffington 
Post

Naja Rayne
People





2.
Making family 
relocation simpler. 



The Relocating Family

▸ They have at least one child, who 
attend local public schools 
▸ They are a upper middle class family 

living in an urban environment

Shannon (39) and Ignacio (37) live in Burbank, 
California with two kids, Camilla and Caleb. 

Key Message: TPS offers housing to families looking 
to become part of the local community. 



Key Influencers

Jose Diaz-Balart
Reporter for 
Telemundo News

Chip and Joanna
Hosts of HGTV’s 
“Fixer Upper”

Anthony Anderson
Actor in ABC’s 
“Blackish”



What’s the 
Big Idea? 

Longest 
Haul



SEO Keywords:
Family Moving
Family Relocation
Moving Tips
Hotels for Moving



Big Idea: Longest Haul

▸ Create a microsite that allows families 
to gain information about relocating 
▸ Partner with Buzzfeed and ”The 

Property Brothers” to create a 
conversation about family relocation
▸ Release digital content and 

encourage the use of #TheLongHaul

Rationale: 12 percent of the U.S. population moved 
in 2015, and Zillow found that many families moved 
due to job relocation. 





Who are the target journalists?

Hoda Kotb
The Today 
Show

Amy Suardi
“Frugal 
Mama”

Laura Wittman
“Organization 
Junkie” 

Meghan Leahy
Washington 
Post

Beth Stebner
NY Daily 
News





3.
Entertaining the 
only child. 



The Only Child

▸ More mature than their peers, comes 
from often being in adult settings
▸ Sometimes enjoys family travel and 

prefers one parent to the other for 
specific activities 

Kendall (12) lives with her parents in Farmington, 
MI and attends a co-ed charter school. 

Key Message: TPS is an ideal travel option that 
offers all the comforts of home while also offering 
amenities that both parents and children enjoy. 



Key Influencers

Maddie Zeigler
Dancer on 
Lifetime’s “Dance 
Moms” 

Bethany Mota
Professional Beauty 
YouTuber

Rowan Blanchard
Actress in Disney 
Channel’s “Girl 
Meets World”



What’s the 
Big Idea? 

Open to 
Onlys



Big Idea: Open to Onlys

▸ Through the use of a national survey, 
partnered with the Family Travel 
Association, start a national conversation 
about only children and vacations
▸ Undercover trends to understand and 

cater to these attitudes and behaviors
▸ Create a microsite with survey results

Rationale: There is a clear lacking of information and 
adequate research, making this a unique and important 
dialogue about single-child families and travel. 



What did 
we find?



SEO
Optimized



Who are the target journalists?

James Riley
USA Today

Gail O’Connor
Parents 
Magazine

Andrea Sachs
Washington 
Post

Scarlet Paolicchi
“Family Focus” 
Blogger

Monica Drake
NY Times







4.
Keeping family 
dinner time normal. 



What’s the 
Big Idea? 

Taste the 
Towne



Big Idea: Taste the Towne

▸ Series of instructional cooking videos 
to distribute on Social Media
▸ Capitalize on six TPS locations in ”food-

centric” cities and feature local chefs
▸ Using #TastetheTowne, encourage 

guests to share meals made in fully-
stocked TPS kitchens

Rationale: 53 percent of people consider themselves 
“foodies” and these videos will teach travelers how 
to maintain a regular eating schedule in a hotel.





Who are the target journalists?

Amy Scattergood
LA Times

Elyssa Goldberg
Bon Appétit

Craig Cavallo
SAVEUR

Clare Kennedy
St. Paul Business 
Journal

Roxanne Vargas
NBC’s “6 in the 
Mix”





How long will this take?

Around the Towne
March–August

Open to Onlys
November–April

Longest Haul
May–October

Taste the Towne
January–December



Well, did it work?

Increase brand 
awareness among 
families by 5% 
within year

▸ Website visits
▸ Brand Surveys
▸ Share of Voice

Increase digital 
engagement by 
10% within year

▸ Favorites 
▸ Shares
▸ Followers
▸ Comments 

Work with new and 
traditional press to 
double earned 
media coverage

▸ Earned Media
▸ Outlet Diversity 



“Compass has identified areas 
where TPS can take ownership 
of a national conversation



Thank you! 
Any questions?

Brynna Cleland brynnacleland@gmail.com
Gabriella Salazar gabriellam.salazar@gmail.com
Joel Iscaro joel.iscaro@gmail.com
Taylor Kennedy taylormckennedy@gmail.com
Zoe Stoenner zoestoenner@gmail.com



Let’s talk financials

Hours Expenses Vendor Fees Totals

Around the Towne 206 $16300 $18000 $34300

Longest Haul 128 $9100 $5850 $14950

Open to Onlys 112 $6700 $4000 $10700

Taste the Towne 82 $5000 $6000 $11000


